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© 23-05 News Corp sluit deal met OpenAl over
gebruik mediapublicaties

© 21-05 Scarlett Johansson ‘geschokt boos en
OpenAl

vol door OpenAl

© 2105 pmemium Kan het grote Google zich
nog weren in de Al-oorlog tegen kleinere, ..

© 19-05 De beste tv uit de test heeftiets wat
veel andere televisies niet hebben
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This Green Al
Crypto is Selling
Out Fast!

zonneplan’

Revolutionair
rendement
voor voorlopers
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AD WEBWINKEL

y . Fletcherhotelovernachting

ledereen wil naar dit waanzinnige
Griekse zwembadpaleis, maar het is

incL ontbijt voor 2 personen
.k H ]
fake: ‘Begin van groot probleem A
Vakantiegangers die hunkeren naar een unieke Madurodam
vakantiebestemming trappen massaal in foto’s die met kunstmatige
intelligentie zijn gemaakt. Op sociale media zijn pagina’s actief die
doelbewust valse foto’s verspreiden van Griekse locaties die met Van €24;58 voor €17,00
kunstmatige intelligentie zijn gemaakt. Sunweb Group biedt reizen aan
naar de locaties en distantieert zich expliciet van de misleidende foto's. :‘r:':;"‘ Blijdorp met
@ Van €£22:00 voor €18,00
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Lezers vinden Al-Shakespeare beter dan de
echte

Bouwe van Straten
Wetenschapsredacteur

Lezers zijn niet in staat om te bepalen of een gedicht door een mens of door
kunstmatige intelligentie (Al) is geschreven. Gemiddeld vinden ze door Al
geschreven gedichten zelfs mooier, inspirerender, beeldrijker en betekenisvoller
dan door een mens geschreven poézie. Dat blijkt uit een nieuwe
wetenschappelijke studie, gepubliceerd in Scientific Reports (2.

Een panel van 1634 deelnemers kreeg tien gedichten voorgelegd, die of door
een mens waren geschreven, of door ChatGPT 3.5. Het ging daarbij om
menselijke dichters die algemeen worden gezien als behorend tot de grootsten
uit de literatuurgeschiedenis, zoals William Shakespeare, Lord Byron, Walt

000
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Kernbegrippen

Prompt

Een prompt is de invoer

die je aan een Al-model

geeft om een bepaald
antwoord of een actie te

krijgen.

19-11-2024

Tokens

Tokens zijn kleine stukjes
tekst die door Al-modellen
worden verwerkt. Een woord
kan uit meerdere

tokens bestaan.

Context window

Het context window is
de maximale hoeveelheid
informatie (tokens) die een
Al-model in één keer kan

begrijpen en verwerken.

© All rights reserved.
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O1. Introductie Generative A
02. Het Al landschap
08. What’s next?

04. Recap

19-11-2024 © All rights reserved.



Wesley Romeijnders

e T e SPORTS LEADERSHIP
&0 INSTITUTE

0P TriFinance

SOJaar NOC+NSF BEYOND ADVISORY

O jaar werkzaam bij Techonomy

Accountancy/Bedrijfseconomie " oy

Hogeschool
E z van Amsterdam

Mijn eerste website online toen ik 15 was

19-11-2024 © All rights reserved.



MartechMa O an initiative by ¥ ricimartec & <§sMartechTribe 2024 Marketing Technology Landscape way 202«

Content and Experience Social and Relationships | Commerce and Sales | Data | Management |
Display & Programmatic Advertising Content Marketing ABM Retail, Proximity & 0T Marketing Analytics Performance & Attribution Agile & Lean Management |

MRB@eA=? |s e (@NNEEVANORGEIO0N0B=27+BCAO0VoN~0HOLs 0ecAANLET0BT L ~QB RrBAPYQ S-DEO-HU® MM MBOEAS 40 - BRB VBASACOUD~N+ ~BOONOKP UMSIO A wXSOOMI# TKeLCA CERE T EET NPT TS 1
Svm+AoE DPBD B000:cE¥vNLAv0O B)-702CHLVOE40LHC2¢30Rs63BVOO = = OEECELEOBIOG @I OO <7 0660<X B4 R U] R TR rode/ “Qq« L
0Bre0 A E 0280 ' OOOREANGY - & v egome L@ AY8CcEBOLIY +3 coeol OOE @O0 YOV YODPSL%a00NAMo DaxsBovd

@Y D s —rim g “o nem— |
FoeEBANNO BE900e@MO0HOEOY i 3OAMECB0044m B eHBIZE " B<AON-M 00@mm B POCCA9cO=:iov wor B ORSENOR BN ENNLE SMAE W Collaboration
*@=2007p> LB eBOG e b oD 6sCrass GusEaOSOBrsrocasBeRn |[S1osevecteBsn:-600 Bo0oc@O~¢@?4C: O BE BL0B 0@ s AN GeawAom

cwBANeE BXMOE Y * +0EOM' 0o0BIDO~E BO-Yv000x@E 20 'BOP-B0%0 2 2 ¢ 4o~ 0BBOEB%: S -BOBEIDOMERCOS0: « RoBONT 4@Nen= CBAM S ATOTEO

OMBc -@IBONLEOSCrODO0TONCQAEVACEH0

2CE~O0 - FOO 0O oo ge g g

c e NBfOIRWDGORGD

nounl«‘lu»fa r\l crREOF CMAMAOS /1 @ ‘v aDO0E-QesH - *NABT %00 » 1#0Sc@60+0v MO0BIMAY | grpooetl »"O@0000-00:6-0NET ‘s.OPOD BOXE "S54 BOPOE WNOOBNSOWEQEOR '@ L ©9560QGACOADO XO4OD Q"
e ity ] § AR R NEQ S0 9s L000SNN0 - ARNARTNECAERSCE B Affiliate Marketing & Management dience/Marketing Data & Data B0~ B0@ 06-08BC-0MNe
ONGoR-0BU4008LE ||000e - REecAcssReR-NE- B Booe-cBensce -0 N omX0o®4G ' - 0tCum Customer Experience Service & S

o 0B-BEX~00UBE@ 2E0B0 4 ®

D.0@0C0 evoma BeEOBCDOO -+ 1WO00@®: v *We@OSasavy 8B*»70089%0'3cBON 16RO

T TOKEMOS QY T AGOCOR

BxroeB /HesOCE~B@oe

cQ ausl-ooca Bé2 =0Po@v¢i@CefmswO=0 s

Y] »0DBRKkE v OBR x 8=-00¢c'0(°w0’'@BADS9200 v0 OB’ Vo= QR CuECHCc™wE > A00R0 TECC0¢xCUBOTA~UOIBXCINIUSBA R YONOF@OvALL4B L 5 ;

sreABIIO(BZerOVEAoamIN orEEBew @BévvOCROod - mudrsv i diDN@@e 0 8 - e’ —»@QunwcsBogOitoPearco
IR vsauBEs@cS0@o b rTe®- 008 "BYW Wedue@ e.v@ A-BORUDOBOwe94i 'polGE: ¥R BOT 7 swyeB@BMOMe @R (X' VFODee@O 20 00RO oaocEeaZuw? 'Y ,H, @=AaBA m;gg- ULEEGZE&E’.,‘ A OYROW - x%@:!:c.lo (L EEY SR @oUDOeD0eEOr Devw@Ck B
BKE9e 5 m-a.. 200® w..oun:vbum,ouwg 12807 0N 00BN L4TETOE S KEeeBEOCBOOCD: - *OHMsse 40V D#62c@X00 0>*L0SECOYDO "‘t(f"-L' ~0@QCcOO@EinDr s rBVAO:  pogmy . @ w 2oHe 1 Cc@OocM O~ OII+SX~ANAQ | [SOEMOAR>OCREsONOOTHAO

B UBCeKVG 'NEE 180 ' B -Brs@:BCFE "C0+¢0c0MANc 6’ eeR+@0-VBO ' :1'«~0u BOBO+ Qow: 0 09+BOORA ¢0C0~D0CE Y IMIZ0-0@cAISBER:~HOOM~ 0=x0LBROCEM /VB~40sOIOM % a0
P720E0mO0B+00BY L HOO0P P AE " »0HOBA 0702 e@® ®T O & ¢~ o% @GOM ABVe@=z’ o&N oDB ' EOe xP2€AC nBHBS uﬂln[m]n-c'S«nn.Qﬂv10EEG"O- Sales Automation Enablement & Intelligence Bsi40@O=@
030 EONN B’ ~0eDODEO’ MB22@ BN IHs0cOB+B'0L-0B 00=Pr=2o8 DI - BOMOC:-4°0 0cEI (N2EE°9R-OECNIE -0 CEeGE ©0AeHO -@.0-BAC fE°0 ¢@5 eMOUDBocsOONONE N4+~
D8+7 -7 938@08@CcPOs04 B-so0lios -0 LEANOD 90000 vy ' *x20 Hou4+@ON 080 E b " OOM¢i%C @BO* OO » 'rEBec@eB s Hea-DeyYieD =BX=C000O@BOEIGP-rEB#? AWM 00w Fs00SBLUPEAcC
sviiemirs ¢ELEFEAOOODrI @0+ 'BOO ON% «M=-B6°00+0’0:B:~B7 08¢’ WB000KAYT -0NEOMCIB 2OQOKOc-0.0EBcBO:-B NevenpEs: |BEIIOXE{cAXBOOmARYONCaBEER N /Y~ S« BOAEEAAQL:+ @ SEMOO- 0

Bono/Zvmere0000Q
* ‘@EOcE-0@
ez« s5o0@s e VOaC

IXI-1 LR

©001006C0 | @:-Des h  UBOES /OD'E PV *eHOOA->OM 07000 w09 :ABEOREOCcO0KAOG  ~400@O5C 68 a@Bow’ ¥:t@ - HDOOOM®S = 7 $0Q@ BkOs-BUBEN e oNKMOON = =0X0OS [T EYT EXY
'@rac00OoDI@ANEO ‘gomsBo B -+ JOEE #07(QM XWOEOAEE~ - BOAOUVYN:-AEBI®A%COMN0P~-00IBO0KROCS=E DOeNOBB O~ /4 — - 0o 0UBO - @rstch Bi Moo: n/-ieb er@roa>0D03880 7000 D ¥ .@BOOS
QUM O0=~%/+BEBRL 803" COOLDR:/ Gs.BEmO 00 Qe Qefo:Hom-@BE -

1@ BeY00 Bi@eex00-0BTO Y UO

Influencers ce@iRBee

= = = = | K4 o & 800SQos ¥ ec:@
Mobile Marketing CMS & Web Experience Management E P T L LM S P nan‘momalBEGEO‘“#-U@ 'BE8GEP00aH Bﬂ*Oxn om@ ae L B
COMAO-®QVAMED> P | Tomme s YD CHODOM®OBY i e X®E0OCY i X—x@B@ 6« 060N ALBIvSsROINENS-00 |Ineseme s el 8o e ees 0D@: 404> @- s Ipaas Cloud/Data Integration & Tag Management
@ Cn POMBOO | gm x4\ BJD4#DW:T1H0-04c-600¢c00R0EY % ' ONDBOEMOY -0~ 9022000000%:088 opo+s sd: x:4@E)000E o 6:2E_:E:*, do=h il s SENIE LRGeS R NRESE LS BV csem
K weayEoN DEEETecAEef0 - ©:ME0B N B00- EPEMCc(BAUECTe0B B -BOO 0N -0D0 - CIBr@- 20O - bl i y 200a@X6X20oH eoccam
120008 | a@@*T:=5000BCONAHBOEINGOBOIOB—»3 00+ 0ONE B NO00°=@¢R@esDEOWB=4 VOB CRM ScPNCHEOR=eeume Txecrame0 e s iunen $s5010+0Ny0e |(SSCONIEERNG -BEVOLEING
F0.08U | 9:0¢00rRLL +BOBG OREEEON B 100 GEO-DAYNOO8T«THO ' asa:ro0vam-mou A il TP Te teOBap-i®asca |OW:B7mc00:0E-0c0BYEo e
0.onswe fH00 | ;. QEUE- @' 0«* L HBTO= 1 FwBs+BO@T 1 OaR <8 00CIMOTw#B G0 =MQ- 8- NEOEOCE CRANMQI 4AvNG¥-00T-SEBReG«0FON 08 oX cedrexnEman 8O0 w4 +0B:6OMP2/ ;. 0. gpecor BEAGOHNB~EVHAR RTGBANEA 040N COBE
Moo= a0P INOBA0Y ||$Te0-e0000 cnDReREEEL VEMOBOL OAY# FLOSMROBO 0T INMEAPAN B~ CBm-B@6® X 120040 DO Y CIGINABSGLAFE -GBTOR v B ioBe00erDNe-Bun Y ECEPIBOMCO<YEABY =0
BcON00x00Qsu- 0D o0 4EMT 0 OMOSONIAS LD - oN:OBO V0GBV SC-QBANNALS0 1304001 ROP @ Mo rCHOCAMEC (B 406 )7 bl bl bl | PO T
*000-E0A0AITRE DAM & MRM & PIM \wiE00+bB I BENCIEACBPEEB-OvYOCHNE TORIORCO0050€07 OB GHEOo+ 19 0AccBABawY 0=z e CEnTimgons
Bs0RTAS - @W@BOWDY >E0EZ000-B00=eMeXMCoB A0 cBr30ReC VORI iBasBrasoqesd -0 BveraxngEEY <008 Ze» * L 480 €002 INRON O Talent Management
0sres0208"E -z C@0udQ0D -NoW:~PED~ THBE+Es5e0565BO.LECA—C0c(H»7 =00 IR B VSEv0nuBOIWMS R SQOOOB /' BO-@B<vBOk OCBCNOc6 - EMEOBC CoGaT AaBBEO *wWawe®sAsN $£9700908: SPNe NN~

® . o@-e 083 ~QUiVO-¢e 000 icBCRT
@~ e @DA

'L
@e @D P €N PE0CroCENs +aBuiC - BOBKkCOBP e ¥ O R > =

Bl - @X/TO* 0@ K o -1-] Kr0ACCEORY ¥ 1NOOWNOEXAB O W ~0P 0 w4Co@B*00 -0~ OmCH

rOxEEc 0@ e 1 KOO YB VY oaHmD- O, B AFPOCAUNE

oma ] >n@aov aro *»DOPMOKEBEO@C 40F -~ itv@OSE~cD~ tﬂﬂlﬂ-e.*t’»A @cgo~-NE@eB D:CACE= s >CMBOCE *e@e™s@ wBEX T 000BeN SO Ny ' Lo TOEDS (20T cBOXxCnB®IOT 1O *alic0/Ds0:000-4-0000EMs XY OL Business/Customer Intelligence & Data Science @n:.ag:m«w:os! a v

OB*08> sOMES @  BEEEivv00~0BOOZC0 «PBRWBUBR £A¥01%*00,B-08ERAROODEVSO08 | 1. @rvion B D0%XcQT0DZB-00sHE®LCDHAG®D ° <o 1 Jse@ 0800ac00acOWN:SORT Y s %
0@e*A @Oo0o@mcprey | ~OOAGwr VE=1010800=R00e »-seexx L OBC-v1000Q: N B AL AE<BON QuE»0cBEORBO C ! ®ovrm 9 HIBCL005% - 08m=x g ? »Ho@0O,B Y AOT 98X T0OO®
2 o08@E-0. @A %@ 0B 0@ FAICPS OONCHOXL @7 WR I S@IRGE " OAZ 40X@= 71 IBOO~T 1= Advocacy Loyalty & Referrals “E0C70J0O0M:AEOOT HOOE ~NUBvYOTEE- S4B CEOSMRZIS-: B00# +-BARBBAGE: vmwe MO
“0rcere0coBwane | ~BOBASO~" 0+sM- WO 4 ,TeRMONX:QA¥EIBOOMOBO® A-ca@BADN -~ AW TQ@WTON:OBQOhERO - o

978403+ K avEBIEMY ~ 0 PXOOL ATl = > n2@ed  OMATEC OG-

200020 -~HianvdOoROOW

"ANIOKHEeO - wo ke B [ EX-FY B4 BT RN E RN | TONBOCA0LnliwDecxEDRAPYSOE

Bie Rt ccrasa Email Marketing s+@sesssmee:GEAORONS.OMasmooKm-ne noasizaescaws | P00 VIR Rt 00  gon @ i s a=nl e em Bz et PO @
- = O W-@OUA-=ZBONDOBFE0eoXOF W G asB0VersrBiQBETALISAm:E0DR  BNO/BO:ESOn0Nme || 2BY BN tB0EIRISIAuOB-OeaT LLibir0P 00 88:01%R L Bc,@ ' OEE-"5res00B>O-040A=GE-00 M$*OAOM 60000 -0/0MO B4S-300 G 0moMYOCPODE: " 2w
Netive/Comtem Advertiaing SeBORAGCW=0NaCZABe v 4B~ 907LM¥i0eBOdMoEvHecRoy BaDL00EA MscOoM-0vBOGEw (XOFOCE030022000006bE=TEOL’ "AOE"E000RB00 > momn @ 'H0s@cUTDeAn> (4EOO~OKT Ocn . ¥T:3:v00-D5~QB el D g g
"Rk¥BA000ROOH e CHE~0:B98--0- 2000 #E=0 -@: 0uor e 100 MHOLO-00 i caeMIVACEC OB/ 00BE Community & Reviews RemrUOmaovaLGONSIONA M N . <Y sgﬁgﬁ?’“ 900 N BB OVOO~: 3OF
Modoina%)Mx Y@ 6 O0VIBY+@R4+400Ev00N=00" OO 2000 0MEBEAA 40O =¢AC-B°0Bu0NBoSNEcNCE e R R S e NS eORSae 3 ze 0EvEXOEAD S«
QuQos 'EAmT @) BB+ BB 0 'eWEbe -BONEG 'O EOCV O w ~@0 0@ +*DHOBO@eacR -0DEG 00OE~veSO @00 -0«» 46U DBNOID: D OOTAD# 2 sef/@L0v000YBEAREY Pxzi@0 'H0EBec@screevOvEE@IBTO &
®i100 aBwc0U? T ME BOt~0s2HODODBOOP 2 8aDPTOO0CO0OICHOR+IND -3QBVO@EBCZ Queiec s 9o 0lO00Zr 00454 NO0=V = ors»||Y ~voaounBBoeRPO Be i 0av Budgeting & Finance
omz® Interactive Content #BE/ o MOA00OD HPESGIO ' IM  0OHEOD I B 0RNOOBr oD iaBR OEONCN @R “®dBE mOY % ¢%08C-BIONXBoM:B0 - arVOm
— — = :00000M@=2® 2COBom -G cIEvec@BY ' AON ® +*-~<«0reo0pmE |COXPERO #0@@ A ONO~CIBFE~/4vE vo@OB “r @ MEE «ONOO < amz
PR BEMB 1 OMCERIAICE TOED 2 - @B - S - B c o DOOAST6 A ulvw=uBO/ OO0 0O:MC@OO04 & ¢¢npERWOCFE ? = :$XE0ovEA3®-0s(ocO=
- (D0BDCBEEOTAX“OOEX~BHNEO-r  ¢@B!EGCOEES XBOA+OPE>Bsc B TUB eCommerce Platforms & Carts ¢zsocmeuvlod-Toe +B@/ ce? X+ I @I-@BFCEO

QO~r’0 -8 0 *'EEc A
Belr ' @@BNOIES 0O

B - @NOBR-BAVOIBeuB 48 LA 0w s PEBO*0M
A=+ As@eNo,»@RO0<Bs And

ec so@E 4@e To@exr M0 1B700W05900:2°-0WQABNOB-v=" 4oV Events, Meetings & Webinars

B0eo:L-7rs@ O0820~0ive 'RBAECF'EO AtR+OBOBR e T Y ™A

Quez=FBNIGE ¢ A-oeo '@MO<vAaOoBE

D Moo @M<o@ISM-@ ~7¢8mMOoXdBEX TS 0YIIIXNNeDdHCGcEBCC-0OEOCBiMV s ex@Om B-0000cE@OI>PEO - »ABVeALLOBEc0Er 20 vz 0Om/CH Pe@sON s &k BE Projects & Workflow

0:0E700OBE+* OB »? Marketing Automation & Campaign/Lead Management P21 S0P FNLMBU(-30400 T ¢MBI#» OmE%>e@OOC@=LOLSy IVEB:IMCOesST i -DBYEBSAG6AC-0e@A ¥

*DUOBO-ONER LB BEc-HO<B/@v:0NOH ENOBVA B NONNCE '5:ACAO5-BRG #@ BErsieveB-irdn @i« 00-80°¢020@ cEBANCCOHUSO M0 @ = 4

SO0RO 10 7@COONNND-0MwO0 A @ HBR*ONE ' VAS®:=0id~el020e o ilcA-00MeIP0«¢BOX T alil L/ XEAFE=ONAB@AI MO’ vE)COIIE®-0>0BO00E->0)dss@BOomn *CHOO na.un:»o-rnlou@l(\novsima DMP ENOeROOmEXcOLOCORRXOBES
"8/ 80 300> 2O BN VOODDRABEAB*G VO JBAWVR s I N@ N -GAHOS <C*AOTA=00CB~ e & &} $§40GoEOOEQVEBAROD XEBrHREOM- 0RO v@AuE®:v BOow@-~OBO CO'@ 000 L9 o SEEB-0~0BVO NG00 0008000 +E - samO@EC~ 20

Print 09820 ADC@®F@wa sV mrNO*=0B*D~W@®@PES0D0 BEeORE: @Y #SHeD - BEODAGS-CODrMt ¢ =028MTQCEAZ0Y4 20000080 DC0ANM B OBV e uABCCQNMEO o(wnma@~or®~ Bz ¢@BO@BP AvOUAXE BENC - Die-B:-CENE+@O0D*{A"0C88 @/ v-:ACeNcsQtv.00B3E00
MFoA%020BE@>AA5>%02¢$@CO00 0 K7@CODDe-7MACEB = D-oOE@MORBO-0E@Xse-*A//VAB BB 0 #0ia:0080 CGE-$)¢ WEEEO=~006OBC0BNAIREm0S AC A00@7@B70C0=wE=-00s0>0C
06n:--@amerkvy 000 “20-°Y@ QO-@NC: | sEXe®OOOBBGACO-MI&PJ - (1¥TEOB v e -0URD@Y 9+va0 | GOODE@r(=rbB~c@Boc@OOND ¥6cs°50 . BEOBKL B 40Meo~4veBOsSRBONEINTO®rOACHELNRO athboards & Data Visualaation BROY O Omx* ecooa+ENB8
Qom v ITNEn 9 s 1o fQeO@ro0OVO+00 e «@A?TRAHr 220Gy BYWRas d-0@LTB I cPOINEMOB B0 X e@C-B' " XevNO@MO~ & BF OO -@OOPOM=ve I Q/x00= Du@aX 200+ 0c00:WOO -5 54C»%0
DeWc@ra@tMmo@on B SVH -7m@Bomr-vOEOODE ©¢0ABH00 N -cEEE0 BODECOC 00009 v 2800008 =4-0BRo«*A B WAVYO g cel@A0r B@EW “CO@O$C B0 :8L00QCO
“e@00 0L@E50~0q0 Mobile Apps ssHndBsuaRBEs +8 8-008Tx3 A4 s -PCEAe B+ Mo S000BP® T PCEOL@O=amsomm ||[©P00°B0 LY
o
©

X TR SYAY 080 ¢~D* “R-BCO®=90@BS EwO@ANOwE~ 10-ee " KQ:C aGoep ||*vXEOBOBO

Beom

4 PB2A870:Q0020B~NAHX000B >0 ~2EUWECS~0BO%~04

BYyeOx +00:70

T® wOaw v al Media LY . . ’ o) ] = & o, - o
w?.Q“’m;v’::n .f: AMABOOLCETLTKBBALVLOOE0MACTRo=PE? N sBE-0: AAG+CO @D Do*O0N0 B~ BEBG e cial Media Marketing & Monitoring ;ﬂﬁm' ansaerm =_2gn'3;9°ﬁ°'_’|::.; B2000CIiMacF~MOOMeArxE@ve |(BO+20DBOS
ol eDOroc@RIe Bes | ~MEGADN'HE Ve BeENGe £BOBTN0,000ma0 O MT - AvCEEIW EaRSAIDY - MeUKEBmUsee:  ONBDE0*OUB+0 - tBEPO-~ +SO4ocl  #-«B00 H-MOTNEP4-cDEMosaI6d ZUosO-ncom> $7O-éBCATOOA suBroBBIeAVy U

s@eN M Optimization Personalization & Testing Eegco@occame 8082-@8 EPO-Omv = Prr HISHRESSEN o UR-ARANE«LNNIEN
= — cd0: B00.WO0# 902420005~ 2eeN0BO I QL Twe@OxSoBaAXN eCommerce Marketing v0Bxc@OYaBecm wBOw 3@ -0 -u,\om woo-@<
Search & Social Advertising ANNAGDBOe@eEGOLM =200 B/ 00 «X@PmM-20@7 00«9  FBRwlOB@Omasl @ T w@@ v om FOVAQa~EBoD " 9@AN-~0 ' -CRAQEBANPDO2~«Fe20~~-0 +OB *

5042-B-BL <0 4ROOIPEAIOE- 0 O@O-D Governance Compliance And Privacy
TEEBLIZBVOx: @Y «BOLOOCO/ A0SO/ O
Pt csanI@ 0B >« O BSHMDA B=@ 0060V EBU*"2Ge=:AAOES @@
-~ BEGCOUEEQoOCcYB BOTAXOMS p(|eBOBONABO:021=0CcE ¢Fa2BvaSY |l.geoc@n ccaAAA A~-BO2AS

¢cO2AO0M G-« ~CBYB > L0~ ~3RAY0100CMUOGLG 740X sB0OMOY ~Bae ORG 80000 BAD MV BDOCEB(OP-0O08rPCHON
X Z-wi@hBOre~»008cEAA00 @0 'AvBels008 * A% ¢ v -2 0P®rEHC(.@~>@~EAXBaB wHOQ fe@s0¥e® -~
“aE " @eO0DBcoOrs 00O O@MOrOTAEE “ve@Enc ~0@ON Boo@B#0ewsPecsoTORvL"®0000 "

~T i @eNOL /D00 -vOevHR®
~R @Ok *OBAC-BB@Er AN=050 OB KBE
VEiQlePurEe 0 BOADOOS=0OD4D: 77 @305 -0

Product Management

BXxcQesx1:005.MOB
Qo ~O*+@ZO - @e
*OCEMCAY

08c-08BOCHO“ARBTFT 4ll=iuS@as0 S#FOBRHEYCO +/@% 210& 00HBAOCoCMOMEES¢ 1038A-©9AMO ;
6@CDwe e . @e3 7. o®ce® @ & »200w
::g@unEmuvo +u0 o Sa: -v»;oumt ::EE cenoo :. »’,H:,E e ORYE L 43v00s/ENovEOE’ <*rN D«BER wWBog © JBBIEEi0 Psc- LOBEL o=
' TEY i d reoe * 1 i
"0 AEBAB-OowLse | $@D-c M-rYRAMAs D% B -ABCOMO 4L’ OBODINOBANBO$53MO-MOP$CuaT i SRCAOO(oQLE = AL LU S LA L) sT-aBzevecReneclsiocnEaBERD(Co O RBENOBESID /20,200 AR o
GveooBO>=vBAA°0¥0 | 4WB/bBODIRL2B-090*c 0QBLO0CW s @os@ne ERE 1 EERRETY-1. 1] PR TR 1 ERIVEY 1R ] Live Chat & Chatbots TA@AQOiTW DD OE@<d nsomoren: fod i dl o o = J % AT @/ MCH -
=:@ED-cEOEAs L B0 0 4@p  BN1000UASJCOTATBIH B2 oMISOTU OLM ¢ ©7/w00¢ .PO? 2%+s8Ba~6IT Y g SacacSEEaNEat 209 NAVAORASTOLO Mobile & Web Analytics Lo ool oo o
e*OOEWL - .iBOO I ELeeERNEA/ -~cOMN AMCEFY-~ BALBRWIAC OB LCHLT T BOK 0 VOee %2R BOCUECOD-A00 O R Vendor Analysis & Management
Video Advertisi Lt ot bl b o) i Channel Partner & Local Marketin 5 it gl M el i
deo Advertising Video Marketing BeR°ACO P MOUMOOe BT 30 » 9 0% @Be00°-ASGONO A NiA0BOMEA  =ncE@mi+:BDIORDE: % -Mme@
TR 2@®0@VMLAGe e BONTOREVA F@L ~Qe®es @8 000N00 (=B - b mo® N B0O0~D¢ -+ BE@oMa% -wot.DON: |.pope il id N s
$EO~HoRO %7224 s iorsidnand-Bsassenes AO-HDB0 000> 0> 0 rXB00+YBIeiIece SR bUFEY |lanosredNossrla-srcetenesn bomso Remsmontacices B0u0-58BOAMBECAO-NIOME 00O@MIEED (RAO B LSS BEOMTE St BOLE |-B5pE =0000xBCEN000
90082583509 |(greppomwys v 400000030 NG +-nGHA-NOEOVeawsrhr s S0D0ON6B0O- 00D AN xON L 0CZo@BB~-0-2CBOGEO~BO 0<00¥MEACNCECEON v 6@
EedEOE> (Ba = 2 WSO L B i Gt =g i ° i *B0 EE@- . ve8l OOCZECOCv@evaBADEBAO  GoBEBCOB =@M ¢ e . ¥ 0'A M ¥ B4co@=zoas@0 310<04dBERCOKOPvcoBE-_dV
a ¢ b-@beOEOw "@PE-DOS - ¢vBemIBcHe BoICN40A~10245@0°0@ OGOV -0 ->088 CEECIaE0ar 18040 cEreenc =& 2 » sl L : J
B0c0M 02T ¢ | greowpoaBoB LZOOFyEMOEP KA PO Z W B'@ce@-B~n

TFOM/O0DE 'Y @8 1arEer @ B9, cO®c0or9p O0FD-HWENLKXEO 11T
Pes.vroPOPOR B PHAXK@n?? HEOV ' T WQEBOL B+ "¥RVwuEg
Bcens-W@eED=E"B@C = xZ@e0-00>nPEE

2 © BEACIEEOM -V %000/ 8 B -N0E@ o W80 i N Customer Data Platform

9 - 4DEEY 50D

CRSDEPEBICEASRL04 0N '0e@ 100G B @2 ~-240BP0BBOOT CO =

“BON460 00 PMXNC2@R 1S O
200 0LiBvvS0:-EAAZIAGOOPE
BHEMoss@®0 to@az-op @O0 - =0
v QoespilisE"ReWB=2=r00

visit martechmap.com to search, sort & filter






Introductie
Generative Al

© All rights reserved.




5,
NS

0

e l-len

!!
il
o

{




.
3
:

Mythen

Religies







- o
; =3

. Boomers Gen Z



ace("c

ring.repl

§.repl

—

ace("c

ingireplace +

i

il

-
L P PP,
b i
- s

-ILI' i iyin

R PR
15

T

(- .'..'.'.'.m

’ . ."‘m"au....
b ‘;'ﬁ‘w

2

e

g

T

//////Z/ TN

//////////////// %ﬁr (UL AR LR RRRERNRAN

LTI TUSAAA SRS

A

<
UG n/f

VATV VAVAVUARUAAVAARAARAATARAARTATARAY

AL ’==$/=========.$,







)W

vl
.

w ; VIR N Y i eof
‘r\ s - i l‘ £ e .y.«‘nﬁg

Al is als de stoommac

""&&W"‘ B gt
- P ¢ el 1 ”‘f ‘.,-.

B i
- = R i e

voor ons brein

b
'r.

v L,k Sl
















——— itq 4-5 Grand Cana

p—
Lo Y =

P . -—
o




At the peak of the dot-com
boom, global e-commerce
7 totaled $100 billion in 1999.

°  The dot-com bubble burst

5 because short-term

4 expectations were
overestimated.

Long-term: by the
end of 2023, global
e-commerce totaled
$8.4 trillion.

Amazon is the 5th largest
company in the world.
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Artificial Intelligence >

€he New Aork Eimes

Art World Takes OnA.l.  PuttingA.l.inCharge  A.l. and Hollywood  Microsoft-OpenAl Partnership Frays

A.I. Chatbots Defeated Doctors at
Diagnosing Illness

A small study found ChatGPT outdid human physicians when

assessing medical case histories, even when those doctors were
using a chatbot.

p Listen to this article - 9:25 min Learn more % Share full article ﬁ() m

NEW X
Listen to articles

Tap the Play button at the top of any
article to hear it read aloud.

Dr. Adam Rodman, an expert in internal medicine at Beth Israel
Deaconess Medical Center in Boston, confidently expected that
chatbots built to use artificial intelligence would help doctors
diagnose illnesses.

SUBSCRIBE FOR €0.50/WEEK m

Turning Off A.l. Tools

© All rights reserved.



Je bent al dagelijks
in contact met Al

V Face ID

V Apps

V Social Media

V Voice Assistant
V Navigatie

V Shopping

V Entertainment

19-11-2024 © All rights reserved.



Stadia van Al

Artificial Narrow
Intelligence (ANI)

Goed in het uitvoeren

van een specifieke taak.

RS

19-11-2024

Artificial General
Intelligence (AGI)

Hebben het vermogen

om menselijk te handelen

Verwachting:
Binnen nu en 7/ jaar

Artificial Super
Intelligence (ASI)

Overstijgen de

menselijke intelligentie

Verwachting:
Onbekend

© All rights reserved.



19-11-2024




o fNgrr e~ = -
i .




! EU Artificial TheAct v Implementation v Context v Aboutus ENENEEHC P4 M EN
==+ Intelligence Act 4N

«— Back to index

Table of contents

] Copy URL

Chapter I: General Provisions = Part of Chapter I: General Provisions

Article 1: Subject Matter " .

artide 2 Scope Article 4: Al literacy

Article 3: Definitions Date of entry into force: According to: Inherited from:

| Article 4: Al literacy 2 February 2025 Article 113(a) Chapter |

See here for a full implementation timeline.

Chapter II: Prohibited Al Practices =
Chapter lHigh-Risk AlSystem L
Chapter IV: Transparency + Providers and deployers of Al systems shall take measures to ensure, to their best
Obligations for Providers and extent, a sufficient level of Al literacy of their staff and other persons dealing with

Deployers of Certain Al Systems . . L .
the operation and use of Al systems on their behalf, taking into account their

athtlel’ V: General-Purpose Al & technical knowledge, experience, education and training and the context the Al
odels : . .
systems are to be used in, and considering the persons or groups of persons on

Chapter VI: Measures in Support + whom the Al systems are to be used.
of Innovation

Chapter VII: Governance - < PREVIOUS NEXT —

Chapter VIII: EU Database for +
High-Risk Al Systems

Chapter IX: Post-Market + Suitable Recitals
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About News Careers FAQ For Artists

SONY MUSIC
Q MEDIA

SUBSCRIBE FOR €0.50/WEEK m

€he New ork Eimes

The Times Sues OpenAl and Microsoft
Over A.I. Use of Copyrighted Work

ThaV/erge / Tech / Reviews / Science / Entertainment / Al / More 4+

ARTIFICIAL INTELLIGENCE / TECH / POLICY

Artists’ lawsuit against Stability Al and
Midjourney gets more punch

/ Stability was already facing a
i copyright infringement claim.

”

it

W et

By Adi Robertson, a senior tech and policy editor focused on VR, online platforms,
and free expression. Adi has covered video games, biohacking, and more for The
Verge since 2011.

Aug 13, 2024, 11:35 PM GMT+2

~ . ~ N | Cammante (N Nawd

19-11-2024 © All rights reserved.



R

Gen Al creéert nieuwe content
op basis van getrainde
bestaande content




Al toepassingen

V Animaties V Grafische vormgeving
V Brainstorming V Presentaties
V Briefings V Product analyses

V Contentcreatie (image, audio, video, 3D)  V SEO

V Conceptuitwerking V Spraak

V Coderen V Storyboards

V Copy V Strategiebepaling
V Data analyse V Vertalen

V Dashboarding V Wireframing

V Deployment V .

19-11-2024 © All rights reserved.



Ze doet haar haren net als Lieke op de ... en hangt een poster van de Leeuwinnen
foto... B . op haar kamer!

Storyline: Sem (7 jaar) zit op de bank met familie en kijkt naar een
wedstrijd van de OranjeLeeuwinnen. Er wordt gescoord en haar familie
springt op. Sem kijkt glunderend naar het scherm. Wat is dat gaaf. Dit wil ik
ook!

Storyline: Als Sem vanaf de zijkant staat te kijken bij een voetbaltraining, geeft haar moeder haar een Oranjeshirt.
“Volgens mij is het tijd dat jij mee gaat doen!” zegt ze. Vol enthousiasme rent Sem het veld op.

“Wil jij ook voetballen als de OranjeLeeuwinnen? Zoek een voetbalclub bij jou in de buurt!”

19-11-2024 © All rights reserved.
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KNVB Digital Collectibles

» S0 sec » +8 -12 uur (Willem) » +8 uur

20 uur Er 30 secC.

19-11-2024 © All rights reserved.



P 30 sec

P Klant: Brainstorm

P Moodboard - stijl

» Key-visual Fiero

19-11-2024

P +40 uur

P +40 uur
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This film was created by artificial intelligence
and human craftmanship.



02.
Het Al
landschap

Impact van Al op de
organisatie, mensen en werk

© All rights reserved.




MartechMa O an initiative by ¥ ricimartec & <§sMartechTribe 2024 Marketing Technology Landscape way 202«

Content and Experience Social and Relationships | Commerce and Sales | Data | Management |
Display & Programmatic Advertising Content Marketing ABM Retail, Proximity & 0T Marketing Analytics Performance & Attribution Agile & Lean Management |

MRB@eA=? |s e (@NNEEVANORGEIO0N0B=27+BCAO0VoN~0HOLs 0ecAANLET0BT L ~QB RrBAPYQ S-DEO-HU® MM MBOEAS 40 - BRB VBASACOUD~N+ ~BOONOKP UMSIO A wXSOOMI# TKeLCA CERE T EET NPT TS 1
Svm+AoE DPBD B000:cE¥vNLAv0O B)-702CHLVOE40LHC2¢30Rs63BVOO = = OEECELEOBIOG @I OO <7 0660<X B4 R U] R TR rode/ “Qq« L
0Bre0 A E 0280 ' OOOREANGY - & v egome L@ AY8CcEBOLIY +3 coeol OOE @O0 YOV YODPSL%a00NAMo DaxsBovd

@Y D s —rim g “o nem— |
FoeEBANNO BE900e@MO0HOEOY i 3OAMECB0044m B eHBIZE " B<AON-M 00@mm B POCCA9cO=:iov wor B ORSENOR BN ENNLE SMAE W Collaboration
*@=2007p> LB eBOG e b oD 6sCrass GusEaOSOBrsrocasBeRn |[S1osevecteBsn:-600 Bo0oc@O~¢@?4C: O BE BL0B 0@ s AN GeawAom

cwBANeE BXMOE Y * +0EOM' 0o0BIDO~E BO-Yv000x@E 20 'BOP-B0%0 2 2 ¢ 4o~ 0BBOEB%: S -BOBEIDOMERCOS0: « RoBONT 4@Nen= CBAM S ATOTEO

OMBc -@IBONLEOSCrODO0TONCQAEVACEH0

2CE~O0 - FOO 0O oo ge g g

c e NBfOIRWDGORGD

nounl«‘lu»fa r\l crREOF CMAMAOS /1 @ ‘v aDO0E-QesH - *NABT %00 » 1#0Sc@60+0v MO0BIMAY | grpooetl »"O@0000-00:6-0NET ‘s.OPOD BOXE "S54 BOPOE WNOOBNSOWEQEOR '@ L ©9560QGACOADO XO4OD Q"
e ity ] § AR R NEQ S0 9s L000SNN0 - ARNARTNECAERSCE B Affiliate Marketing & Management dience/Marketing Data & Data B0~ B0@ 06-08BC-0MNe
ONGoR-0BU4008LE ||000e - REecAcssReR-NE- B Booe-cBensce -0 N omX0o®4G ' - 0tCum Customer Experience Service & S

o 0B-BEX~00UBE@ 2E0B0 4 ®

D.0@0C0 evoma BeEOBCDOO -+ 1WO00@®: v *We@OSasavy 8B*»70089%0'3cBON 16RO

T TOKEMOS QY T AGOCOR

BxroeB /HesOCE~B@oe

cQ ausl-ooca Bé2 =0Po@v¢i@CefmswO=0 s

Y] »0DBRKkE v OBR x 8=-00¢c'0(°w0’'@BADS9200 v0 OB’ Vo= QR CuECHCc™wE > A00R0 TECC0¢xCUBOTA~UOIBXCINIUSBA R YONOF@OvALL4B L 5 ;

sreABIIO(BZerOVEAoamIN orEEBew @BévvOCROod - mudrsv i diDN@@e 0 8 - e’ —»@QunwcsBogOitoPearco
IR vsauBEs@cS0@o b rTe®- 008 "BYW Wedue@ e.v@ A-BORUDOBOwe94i 'polGE: ¥R BOT 7 swyeB@BMOMe @R (X' VFODee@O 20 00RO oaocEeaZuw? 'Y ,H, @=AaBA m;gg- ULEEGZE&E’.,‘ A OYROW - x%@:!:c.lo (L EEY SR @oUDOeD0eEOr Devw@Ck B
BKE9e 5 m-a.. 200® w..oun:vbum,ouwg 12807 0N 00BN L4TETOE S KEeeBEOCBOOCD: - *OHMsse 40V D#62c@X00 0>*L0SECOYDO "‘t(f"-L' ~0@QCcOO@EinDr s rBVAO:  pogmy . @ w 2oHe 1 Cc@OocM O~ OII+SX~ANAQ | [SOEMOAR>OCREsONOOTHAO

B UBCeKVG 'NEE 180 ' B -Brs@:BCFE "C0+¢0c0MANc 6’ eeR+@0-VBO ' :1'«~0u BOBO+ Qow: 0 09+BOORA ¢0C0~D0CE Y IMIZ0-0@cAISBER:~HOOM~ 0=x0LBROCEM /VB~40sOIOM % a0
P720E0mO0B+00BY L HOO0P P AE " »0HOBA 0702 e@® ®T O & ¢~ o% @GOM ABVe@=z’ o&N oDB ' EOe xP2€AC nBHBS uﬂln[m]n-c'S«nn.Qﬂv10EEG"O- Sales Automation Enablement & Intelligence Bsi40@O=@
030 EONN B’ ~0eDODEO’ MB22@ BN IHs0cOB+B'0L-0B 00=Pr=2o8 DI - BOMOC:-4°0 0cEI (N2EE°9R-OECNIE -0 CEeGE ©0AeHO -@.0-BAC fE°0 ¢@5 eMOUDBocsOONONE N4+~
D8+7 -7 938@08@CcPOs04 B-so0lios -0 LEANOD 90000 vy ' *x20 Hou4+@ON 080 E b " OOM¢i%C @BO* OO » 'rEBec@eB s Hea-DeyYieD =BX=C000O@BOEIGP-rEB#? AWM 00w Fs00SBLUPEAcC
sviiemirs ¢ELEFEAOOODrI @0+ 'BOO ON% «M=-B6°00+0’0:B:~B7 08¢’ WB000KAYT -0NEOMCIB 2OQOKOc-0.0EBcBO:-B NevenpEs: |BEIIOXE{cAXBOOmARYONCaBEER N /Y~ S« BOAEEAAQL:+ @ SEMOO- 0

Bono/Zvmere0000Q
* ‘@EOcE-0@
ez« s5o0@s e VOaC

IXI-1 LR

©001006C0 | @:-Des h  UBOES /OD'E PV *eHOOA->OM 07000 w09 :ABEOREOCcO0KAOG  ~400@O5C 68 a@Bow’ ¥:t@ - HDOOOM®S = 7 $0Q@ BkOs-BUBEN e oNKMOON = =0X0OS [T EYT EXY
'@rac00OoDI@ANEO ‘gomsBo B -+ JOEE #07(QM XWOEOAEE~ - BOAOUVYN:-AEBI®A%COMN0P~-00IBO0KROCS=E DOeNOBB O~ /4 — - 0o 0UBO - @rstch Bi Moo: n/-ieb er@roa>0D03880 7000 D ¥ .@BOOS
QUM O0=~%/+BEBRL 803" COOLDR:/ Gs.BEmO 00 Qe Qefo:Hom-@BE -

1@ BeY00 Bi@eex00-0BTO Y UO

Influencers ce@iRBee

= = = = | K4 o & 800SQos ¥ ec:@
Mobile Marketing CMS & Web Experience Management E P T L LM S P nan‘momalBEGEO‘“#-U@ 'BE8GEP00aH Bﬂ*Oxn om@ ae L B
COMAO-®QVAMED> P | Tomme s YD CHODOM®OBY i e X®E0OCY i X—x@B@ 6« 060N ALBIvSsROINENS-00 |Ineseme s el 8o e ees 0D@: 404> @- s Ipaas Cloud/Data Integration & Tag Management
@ Cn POMBOO | gm x4\ BJD4#DW:T1H0-04c-600¢c00R0EY % ' ONDBOEMOY -0~ 9022000000%:088 opo+s sd: x:4@E)000E o 6:2E_:E:*, do=h il s SENIE LRGeS R NRESE LS BV csem
K weayEoN DEEETecAEef0 - ©:ME0B N B00- EPEMCc(BAUECTe0B B -BOO 0N -0D0 - CIBr@- 20O - bl i y 200a@X6X20oH eoccam
120008 | a@@*T:=5000BCONAHBOEINGOBOIOB—»3 00+ 0ONE B NO00°=@¢R@esDEOWB=4 VOB CRM ScPNCHEOR=eeume Txecrame0 e s iunen $s5010+0Ny0e |(SSCONIEERNG -BEVOLEING
F0.08U | 9:0¢00rRLL +BOBG OREEEON B 100 GEO-DAYNOO8T«THO ' asa:ro0vam-mou A il TP Te teOBap-i®asca |OW:B7mc00:0E-0c0BYEo e
0.onswe fH00 | ;. QEUE- @' 0«* L HBTO= 1 FwBs+BO@T 1 OaR <8 00CIMOTw#B G0 =MQ- 8- NEOEOCE CRANMQI 4AvNG¥-00T-SEBReG«0FON 08 oX cedrexnEman 8O0 w4 +0B:6OMP2/ ;. 0. gpecor BEAGOHNB~EVHAR RTGBANEA 040N COBE
Moo= a0P INOBA0Y ||$Te0-e0000 cnDReREEEL VEMOBOL OAY# FLOSMROBO 0T INMEAPAN B~ CBm-B@6® X 120040 DO Y CIGINABSGLAFE -GBTOR v B ioBe00erDNe-Bun Y ECEPIBOMCO<YEABY =0
BcON00x00Qsu- 0D o0 4EMT 0 OMOSONIAS LD - oN:OBO V0GBV SC-QBANNALS0 1304001 ROP @ Mo rCHOCAMEC (B 406 )7 bl bl bl | PO T
*000-E0A0AITRE DAM & MRM & PIM \wiE00+bB I BENCIEACBPEEB-OvYOCHNE TORIORCO0050€07 OB GHEOo+ 19 0AccBABawY 0=z e CEnTimgons
Bs0RTAS - @W@BOWDY >E0EZ000-B00=eMeXMCoB A0 cBr30ReC VORI iBasBrasoqesd -0 BveraxngEEY <008 Ze» * L 480 €002 INRON O Talent Management
0sres0208"E -z C@0udQ0D -NoW:~PED~ THBE+Es5e0565BO.LECA—C0c(H»7 =00 IR B VSEv0nuBOIWMS R SQOOOB /' BO-@B<vBOk OCBCNOc6 - EMEOBC CoGaT AaBBEO *wWawe®sAsN $£9700908: SPNe NN~

® . o@-e 083 ~QUiVO-¢e 000 icBCRT
@~ e @DA

'L
@e @D P €N PE0CroCENs +aBuiC - BOBKkCOBP e ¥ O R > =

Bl - @X/TO* 0@ K o -1-] Kr0ACCEORY ¥ 1NOOWNOEXAB O W ~0P 0 w4Co@B*00 -0~ OmCH

rOxEEc 0@ e 1 KOO YB VY oaHmD- O, B AFPOCAUNE

oma ] >n@aov aro *»DOPMOKEBEO@C 40F -~ itv@OSE~cD~ tﬂﬂlﬂ-e.*t’»A @cgo~-NE@eB D:CACE= s >CMBOCE *e@e™s@ wBEX T 000BeN SO Ny ' Lo TOEDS (20T cBOXxCnB®IOT 1O *alic0/Ds0:000-4-0000EMs XY OL Business/Customer Intelligence & Data Science @n:.ag:m«w:os! a v

OB*08> sOMES @  BEEEivv00~0BOOZC0 «PBRWBUBR £A¥01%*00,B-08ERAROODEVSO08 | 1. @rvion B D0%XcQT0DZB-00sHE®LCDHAG®D ° <o 1 Jse@ 0800ac00acOWN:SORT Y s %
0@e*A @Oo0o@mcprey | ~OOAGwr VE=1010800=R00e »-seexx L OBC-v1000Q: N B AL AE<BON QuE»0cBEORBO C ! ®ovrm 9 HIBCL005% - 08m=x g ? »Ho@0O,B Y AOT 98X T0OO®
2 o08@E-0. @A %@ 0B 0@ FAICPS OONCHOXL @7 WR I S@IRGE " OAZ 40X@= 71 IBOO~T 1= Advocacy Loyalty & Referrals “E0C70J0O0M:AEOOT HOOE ~NUBvYOTEE- S4B CEOSMRZIS-: B00# +-BARBBAGE: vmwe MO
“0rcere0coBwane | ~BOBASO~" 0+sM- WO 4 ,TeRMONX:QA¥EIBOOMOBO® A-ca@BADN -~ AW TQ@WTON:OBQOhERO - o

978403+ K avEBIEMY ~ 0 PXOOL ATl = > n2@ed  OMATEC OG-

200020 -~HianvdOoROOW

"ANIOKHEeO - wo ke B [ EX-FY B4 BT RN E RN | TONBOCA0LnliwDecxEDRAPYSOE

Bie Rt ccrasa Email Marketing s+@sesssmee:GEAORONS.OMasmooKm-ne noasizaescaws | P00 VIR Rt 00  gon @ i s a=nl e em Bz et PO @
- = O W-@OUA-=ZBONDOBFE0eoXOF W G asB0VersrBiQBETALISAm:E0DR  BNO/BO:ESOn0Nme || 2BY BN tB0EIRISIAuOB-OeaT LLibir0P 00 88:01%R L Bc,@ ' OEE-"5res00B>O-040A=GE-00 M$*OAOM 60000 -0/0MO B4S-300 G 0moMYOCPODE: " 2w
Netive/Comtem Advertiaing SeBORAGCW=0NaCZABe v 4B~ 907LM¥i0eBOdMoEvHecRoy BaDL00EA MscOoM-0vBOGEw (XOFOCE030022000006bE=TEOL’ "AOE"E000RB00 > momn @ 'H0s@cUTDeAn> (4EOO~OKT Ocn . ¥T:3:v00-D5~QB el D g g
"Rk¥BA000ROOH e CHE~0:B98--0- 2000 #E=0 -@: 0uor e 100 MHOLO-00 i caeMIVACEC OB/ 00BE Community & Reviews RemrUOmaovaLGONSIONA M N . <Y sgﬁgﬁ?’“ 900 N BB OVOO~: 3OF
Modoina%)Mx Y@ 6 O0VIBY+@R4+400Ev00N=00" OO 2000 0MEBEAA 40O =¢AC-B°0Bu0NBoSNEcNCE e R R S e NS eORSae 3 ze 0EvEXOEAD S«
QuQos 'EAmT @) BB+ BB 0 'eWEbe -BONEG 'O EOCV O w ~@0 0@ +*DHOBO@eacR -0DEG 00OE~veSO @00 -0«» 46U DBNOID: D OOTAD# 2 sef/@L0v000YBEAREY Pxzi@0 'H0EBec@screevOvEE@IBTO &
®i100 aBwc0U? T ME BOt~0s2HODODBOOP 2 8aDPTOO0CO0OICHOR+IND -3QBVO@EBCZ Queiec s 9o 0lO00Zr 00454 NO0=V = ors»||Y ~voaounBBoeRPO Be i 0av Budgeting & Finance
omz® Interactive Content #BE/ o MOA00OD HPESGIO ' IM  0OHEOD I B 0RNOOBr oD iaBR OEONCN @R “®dBE mOY % ¢%08C-BIONXBoM:B0 - arVOm
— — = :00000M@=2® 2COBom -G cIEvec@BY ' AON ® +*-~<«0reo0pmE |COXPERO #0@@ A ONO~CIBFE~/4vE vo@OB “r @ MEE «ONOO < amz
PR BEMB 1 OMCERIAICE TOED 2 - @B - S - B c o DOOAST6 A ulvw=uBO/ OO0 0O:MC@OO04 & ¢¢npERWOCFE ? = :$XE0ovEA3®-0s(ocO=
- (D0BDCBEEOTAX“OOEX~BHNEO-r  ¢@B!EGCOEES XBOA+OPE>Bsc B TUB eCommerce Platforms & Carts ¢zsocmeuvlod-Toe +B@/ ce? X+ I @I-@BFCEO

QO~r’0 -8 0 *'EEc A
Belr ' @@BNOIES 0O

B - @NOBR-BAVOIBeuB 48 LA 0w s PEBO*0M
A=+ As@eNo,»@RO0<Bs And

ec so@E 4@e To@exr M0 1B700W05900:2°-0WQABNOB-v=" 4oV Events, Meetings & Webinars

B0eo:L-7rs@ O0820~0ive 'RBAECF'EO AtR+OBOBR e T Y ™A

Quez=FBNIGE ¢ A-oeo '@MO<vAaOoBE

D Moo @M<o@ISM-@ ~7¢8mMOoXdBEX TS 0YIIIXNNeDdHCGcEBCC-0OEOCBiMV s ex@Om B-0000cE@OI>PEO - »ABVeALLOBEc0Er 20 vz 0Om/CH Pe@sON s &k BE Projects & Workflow

0:0E700OBE+* OB »? Marketing Automation & Campaign/Lead Management P21 S0P FNLMBU(-30400 T ¢MBI#» OmE%>e@OOC@=LOLSy IVEB:IMCOesST i -DBYEBSAG6AC-0e@A ¥

*DUOBO-ONER LB BEc-HO<B/@v:0NOH ENOBVA B NONNCE '5:ACAO5-BRG #@ BErsieveB-irdn @i« 00-80°¢020@ cEBANCCOHUSO M0 @ = 4

SO0RO 10 7@COONNND-0MwO0 A @ HBR*ONE ' VAS®:=0id~el020e o ilcA-00MeIP0«¢BOX T alil L/ XEAFE=ONAB@AI MO’ vE)COIIE®-0>0BO00E->0)dss@BOomn *CHOO na.un:»o-rnlou@l(\novsima DMP ENOeROOmEXcOLOCORRXOBES
"8/ 80 300> 2O BN VOODDRABEAB*G VO JBAWVR s I N@ N -GAHOS <C*AOTA=00CB~ e & &} $§40GoEOOEQVEBAROD XEBrHREOM- 0RO v@AuE®:v BOow@-~OBO CO'@ 000 L9 o SEEB-0~0BVO NG00 0008000 +E - samO@EC~ 20

Print 09820 ADC@®F@wa sV mrNO*=0B*D~W@®@PES0D0 BEeORE: @Y #SHeD - BEODAGS-CODrMt ¢ =028MTQCEAZ0Y4 20000080 DC0ANM B OBV e uABCCQNMEO o(wnma@~or®~ Bz ¢@BO@BP AvOUAXE BENC - Die-B:-CENE+@O0D*{A"0C88 @/ v-:ACeNcsQtv.00B3E00
MFoA%020BE@>AA5>%02¢$@CO00 0 K7@CODDe-7MACEB = D-oOE@MORBO-0E@Xse-*A//VAB BB 0 #0ia:0080 CGE-$)¢ WEEEO=~006OBC0BNAIREm0S AC A00@7@B70C0=wE=-00s0>0C
06n:--@amerkvy 000 “20-°Y@ QO-@NC: | sEXe®OOOBBGACO-MI&PJ - (1¥TEOB v e -0URD@Y 9+va0 | GOODE@r(=rbB~c@Boc@OOND ¥6cs°50 . BEOBKL B 40Meo~4veBOsSRBONEINTO®rOACHELNRO athboards & Data Visualaation BROY O Omx* ecooa+ENB8
Qom v ITNEn 9 s 1o fQeO@ro0OVO+00 e «@A?TRAHr 220Gy BYWRas d-0@LTB I cPOINEMOB B0 X e@C-B' " XevNO@MO~ & BF OO -@OOPOM=ve I Q/x00= Du@aX 200+ 0c00:WOO -5 54C»%0
DeWc@ra@tMmo@on B SVH -7m@Bomr-vOEOODE ©¢0ABH00 N -cEEE0 BODECOC 00009 v 2800008 =4-0BRo«*A B WAVYO g cel@A0r B@EW “CO@O$C B0 :8L00QCO
“e@00 0L@E50~0q0 Mobile Apps ssHndBsuaRBEs +8 8-008Tx3 A4 s -PCEAe B+ Mo S000BP® T PCEOL@O=amsomm ||[©P00°B0 LY
o
©

X TR SYAY 080 ¢~D* “R-BCO®=90@BS EwO@ANOwE~ 10-ee " KQ:C aGoep ||*vXEOBOBO

Beom

4 PB2A870:Q0020B~NAHX000B >0 ~2EUWECS~0BO%~04

BYyeOx +00:70

T® wOaw v al Media LY . . ’ o) ] = & o, - o
w?.Q“’m;v’::n .f: AMABOOLCETLTKBBALVLOOE0MACTRo=PE? N sBE-0: AAG+CO @D Do*O0N0 B~ BEBG e cial Media Marketing & Monitoring ;ﬂﬁm' ansaerm =_2gn'3;9°ﬁ°'_’|::.; B2000CIiMacF~MOOMeArxE@ve |(BO+20DBOS
ol eDOroc@RIe Bes | ~MEGADN'HE Ve BeENGe £BOBTN0,000ma0 O MT - AvCEEIW EaRSAIDY - MeUKEBmUsee:  ONBDE0*OUB+0 - tBEPO-~ +SO4ocl  #-«B00 H-MOTNEP4-cDEMosaI6d ZUosO-ncom> $7O-éBCATOOA suBroBBIeAVy U

s@eN M Optimization Personalization & Testing Eegco@occame 8082-@8 EPO-Omv = Prr HISHRESSEN o UR-ARANE«LNNIEN
= — cd0: B00.WO0# 902420005~ 2eeN0BO I QL Twe@OxSoBaAXN eCommerce Marketing v0Bxc@OYaBecm wBOw 3@ -0 -u,\om woo-@<
Search & Social Advertising ANNAGDBOe@eEGOLM =200 B/ 00 «X@PmM-20@7 00«9  FBRwlOB@Omasl @ T w@@ v om FOVAQa~EBoD " 9@AN-~0 ' -CRAQEBANPDO2~«Fe20~~-0 +OB *

5042-B-BL <0 4ROOIPEAIOE- 0 O@O-D Governance Compliance And Privacy
TEEBLIZBVOx: @Y «BOLOOCO/ A0SO/ O
Pt csanI@ 0B >« O BSHMDA B=@ 0060V EBU*"2Ge=:AAOES @@
-~ BEGCOUEEQoOCcYB BOTAXOMS p(|eBOBONABO:021=0CcE ¢Fa2BvaSY |l.geoc@n ccaAAA A~-BO2AS

¢cO2AO0M G-« ~CBYB > L0~ ~3RAY0100CMUOGLG 740X sB0OMOY ~Bae ORG 80000 BAD MV BDOCEB(OP-0O08rPCHON
X Z-wi@hBOre~»008cEAA00 @0 'AvBels008 * A% ¢ v -2 0P®rEHC(.@~>@~EAXBaB wHOQ fe@s0¥e® -~
“aE " @eO0DBcoOrs 00O O@MOrOTAEE “ve@Enc ~0@ON Boo@B#0ewsPecsoTORvL"®0000 "

~T i @eNOL /D00 -vOevHR®
~R @Ok *OBAC-BB@Er AN=050 OB KBE
VEiQlePurEe 0 BOADOOS=0OD4D: 77 @305 -0

Product Management

BXxcQesx1:005.MOB
Qo ~O*+@ZO - @e
*OCEMCAY

08c-08BOCHO“ARBTFT 4ll=iuS@as0 S#FOBRHEYCO +/@% 210& 00HBAOCoCMOMEES¢ 1038A-©9AMO ;
6@CDwe e . @e3 7. o®ce® @ & »200w
::g@unEmuvo +u0 o Sa: -v»;oumt ::EE cenoo :. »’,H:,E e ORYE L 43v00s/ENovEOE’ <*rN D«BER wWBog © JBBIEEi0 Psc- LOBEL o=
' TEY i d reoe * 1 i
"0 AEBAB-OowLse | $@D-c M-rYRAMAs D% B -ABCOMO 4L’ OBODINOBANBO$53MO-MOP$CuaT i SRCAOO(oQLE = AL LU S LA L) sT-aBzevecReneclsiocnEaBERD(Co O RBENOBESID /20,200 AR o
GveooBO>=vBAA°0¥0 | 4WB/bBODIRL2B-090*c 0QBLO0CW s @os@ne ERE 1 EERRETY-1. 1] PR TR 1 ERIVEY 1R ] Live Chat & Chatbots TA@AQOiTW DD OE@<d nsomoren: fod i dl o o = J % AT @/ MCH -
=:@ED-cEOEAs L B0 0 4@p  BN1000UASJCOTATBIH B2 oMISOTU OLM ¢ ©7/w00¢ .PO? 2%+s8Ba~6IT Y g SacacSEEaNEat 209 NAVAORASTOLO Mobile & Web Analytics Lo ool oo o
e*OOEWL - .iBOO I ELeeERNEA/ -~cOMN AMCEFY-~ BALBRWIAC OB LCHLT T BOK 0 VOee %2R BOCUECOD-A00 O R Vendor Analysis & Management
Video Advertisi Lt ot bl b o) i Channel Partner & Local Marketin 5 it gl M el i
deo Advertising Video Marketing BeR°ACO P MOUMOOe BT 30 » 9 0% @Be00°-ASGONO A NiA0BOMEA  =ncE@mi+:BDIORDE: % -Mme@
TR 2@®0@VMLAGe e BONTOREVA F@L ~Qe®es @8 000N00 (=B - b mo® N B0O0~D¢ -+ BE@oMa% -wot.DON: |.pope il id N s
$EO~HoRO %7224 s iorsidnand-Bsassenes AO-HDB0 000> 0> 0 rXB00+YBIeiIece SR bUFEY |lanosredNossrla-srcetenesn bomso Remsmontacices B0u0-58BOAMBECAO-NIOME 00O@MIEED (RAO B LSS BEOMTE St BOLE |-B5pE =0000xBCEN000
90082583509 |(greppomwys v 400000030 NG +-nGHA-NOEOVeawsrhr s S0D0ON6B0O- 00D AN xON L 0CZo@BB~-0-2CBOGEO~BO 0<00¥MEACNCECEON v 6@
EedEOE> (Ba = 2 WSO L B i Gt =g i ° i *B0 EE@- . ve8l OOCZECOCv@evaBADEBAO  GoBEBCOB =@M ¢ e . ¥ 0'A M ¥ B4co@=zoas@0 310<04dBERCOKOPvcoBE-_dV
a ¢ b-@beOEOw "@PE-DOS - ¢vBemIBcHe BoICN40A~10245@0°0@ OGOV -0 ->088 CEECIaE0ar 18040 cEreenc =& 2 » sl L : J
B0c0M 02T ¢ | greowpoaBoB LZOOFyEMOEP KA PO Z W B'@ce@-B~n

TFOM/O0DE 'Y @8 1arEer @ B9, cO®c0or9p O0FD-HWENLKXEO 11T
Pes.vroPOPOR B PHAXK@n?? HEOV ' T WQEBOL B+ "¥RVwuEg
Bcens-W@eED=E"B@C = xZ@e0-00>nPEE

2 © BEACIEEOM -V %000/ 8 B -N0E@ o W80 i N Customer Data Platform

9 - 4DEEY 50D

CRSDEPEBICEASRL04 0N '0e@ 100G B @2 ~-240BP0BBOOT CO =

“BON460 00 PMXNC2@R 1S O
200 0LiBvvS0:-EAAZIAGOOPE
BHEMoss@®0 to@az-op @O0 - =0
v QoespilisE"ReWB=2=r00

visit martechmap.com to search, sort & filter






] MartechMap

H




Marketing Technology Landscape

e O .‘.;, f.;.:-?_‘;.." |u...':.,a,z..-. X

;.,-,.::"I 2012

1 Marketing Technology Landscape . | 20 ‘I 4

e

s=a | 2015
2= | 2016
e s e | 2017

T S e, S—

LA R N Il e

sEme | 2020
u_u:"ﬁ’—‘-“—| 2022

2023 Markeling !echnology Landscape «
R = 12023

2024 Marketing Technology Landscape .,

ot
~5,000 == &=,

LY e PREe

19-11-2024 © Allrights reserved.



© All rights reserved.




GPT's

Aangepaste versies van ChatGPT ontdekken en maken die instructies, extra kennis en
willekeurige vaardigheden combineren.

Q  GPT's zoeken

Topkeuzes  Schrijven Productiviteit = Onderzoek en analyse Educatie Lifestyle DALLE  Prog

ere I

Uitgelicht

Samengestelde topkeuzes van deze week

Tutor Me Whimsical Diagrams
Your personal Al Explains and visualizes concepts
Academy! I'm Kha with flowcharts, mindmaps and
to help you with mat ence, an... g sequence diagrams.

Code Copilot DeepGame

Code Smarter, Build Faster—With
the Expertise of a 10x Programmer =
by Your Side.

Play any story as a character. You
decide what to do next.

AI-’g edreven Trending GPT’s

Populairste GPT's door onze community

image generator Write For Me
3 / A GPT specialized in generating and Write tailored, engaging content with a
) 2 o 1 lp, ‘} refining images with a mix of professional 2 focus on quality, relevance and precise

and friendly tone.image generator word count.
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Early-Stage Legal7ech Gener

Meet the next generation of companies bringing generat

TALENT ENC

LAW FIRM OPERATIONS @i FirmPilot & xpensai

£z FOUNDATON )

@ office & Dragons Gyor

¢« Enabling Fint
&Y vispo

SIMPLYCONVERT
A LENDING
m Olawcus Growth Capital
@ Apperio Res: Kanmon .« Lendflow VAV
modinsight 2\ diwyn Servicing
o
RESEARCH antroeai Valon® @ peach St
Factoring / Working Capital
OLegou Harvey.
@ Decover [ sOLOMO} -
wexlerai ot Qo B “elithic  © Morcantie
LEXR@MAI  reSpon! Ddeserve CCordess (o
SafeSign Compet
=t
AEISPHORIA & e CRYPTO ENABLEMENT
, copperco O PAX :
'“E CONTACT US FOF
PAYMENTS
POSEPOACS e
QFmnx  tilled Payrix 1

Money Movement & Orchestration

MO@Y i7i MODERN TREASURY
Ecommerce / Checkout
Y Catch 4 Bolt (]
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Law Firm

Focus

Healthcare Opentvidence) &esundail siopmmus

Gaming ‘LUMAAI nworld Materials DPTechnology Rtz Manufacturing

SYNENE ¥ shield Al

1 wowMemL CANVAS

) - & virtual
X s G oS " 2N Orbital 2% W ovsicsx
\\2 Tambic Tlsgsasrl)seuucs [N .GHARM worlds Q CSM gRosebud Al B Mrmggms S Cradle g Hre
Atomic.
Industries
Aerospace & defense Construction Education Mining Waste management > Retrocausal

) KoBold i,
Nz Metals greyparrot

Atypical Al .'; Daedalus

a‘g&ﬁ‘w waabi Wvavurc

Horizontal Al

Finance &
insurance

resistant;.ai EvolutionlQ

Film @

Energy AIONICS JUQ

s h Academic Video Enterprise General Computer vision Data quality & analytics Egzﬁr&rise Sales & CRM @SIERRA
earc| . . )
€ Elicit % Twelvelabs @) Obkctie e ([} perplexity & Groundlight B light aumbersstation A DEPT i@ myko Glyphic
i Productivity & knowledge Warehouse
S‘:img " manageme)r’n 9 @Ema »=vyon WRITER management © GATHER Al Image generation ~ Music & voice  Editing
ognition
;:\ NT . ggf’stor = ideogram  llElevenLabs & modyfi
¥ Magic i Cybersecurit
ohind Humanoids X FIGURE  Devops = PAl ByinarlLJ e #Suno (B runway
Al infrastructure
Models Al development platforms Versioning & ¢ xethub Machine TROJA|
experiment learnin: i
Open ; closlgd fo;nldation New architectures Virtual Unified tra'::king Weights & Biases securitg © PROTECT AL
f?lendatlon (multimodal) - sakana.ai databases < databricks (% Hugging Face
il @ OpenAl (Reka - M mindsdo @ AdaptiveML chalkm Model Chins
01.Al ANTHROP\C together.ai depl P
. : - eployment roq =
Small & task-specific Agentic & serving OroQ =xTROPIC GHTMATTER
Fine-tuned Local . \
& local m N”M'E languages Sarvam.ai @m“p“m » Predibase 6/ Glaive ~ <#>SuperAGI Modular J tenstorrent  rebellions_ ® XANADU

Data preparation & curation @\ Argilla @Cleanlab . P datologyai

Note: Companies are private as of 3/20/24. Categories are not mutually exclusive.
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aspiring

@ Horizontal Software (Disruptor) <
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@ Horizontal Software (Fast Follower) <
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@ Vertical Software < |T

N
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aspiring
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@ Regional Software <
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N

@ Ecosystem Software <

scale (revenue & install base)

@ services Software <
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change

Martec’s Law N B

&
Technology changes exponentially (fast), Y
yet organizations change logarithmically
(slow).
Management must strategically f&"
choose which technological g@fo e
changes to embrace, given the ‘(@9 ‘6’»\
highly constrained bandwidth \‘0 (\@\
for absorbing organizational \QQ» oe,(‘
changes. ‘(\‘\0 .|.Q°

O\ slow
U2 RS _

organizations c_:hange at a
logarithmic rate

' by Scott Brinker (@chiefmartec
time y inker (@chi )

this change
gap widens
over time,

— eventually
requiring a
“reset” of the
organization
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and user interfaces
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system
complexity
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time
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Democratization of technology
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Text

Speech
Audio
Image

Video

Gaming
Code
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Data
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ChatGPT cmini & Grok

lIElevenLabs 00 Deepgram < s
ibutput ¥ Suno udio

@ DALL-E )szi oooooo Adobe Firefly (£} Ai a @ 00 Metq
B runway PiKa AN\ /& A
MO

v E t‘ cgdream @ UMAAI

2 RBLEAX csm
& GitHub Copilot [ tldraw
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Avatars ("> HeyGen

ANNUAISVEERINGE2024

e PR . | Annual Meeting
FQRUM Davos 2024

1 € 0157/ 261
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Avatars ("> HeyGen

ANNUATSV EERINGF2024

e8¢ | Annual Meeting
FRRUM Davos 2024
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Development B tidraw

® % B mokereal - uoraw
C (% makereal.tidraw.com

Page 1

Customer database

Name

Company

Submit
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Gaming ROBLAX

Assistant
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Video Pika
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D Midjourney
A
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Audio ¢ Suno

4
PARENTAL:

EXPLIGIT GONTENT|

19-1-2024 © All rights reserved.



Audio udio

A V
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SpeeCh ™) BLAND.AI

January 2024

The world’s fastest conversational
Al is released.
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Text

) You
: Jij bent creative storywriter. Je taak is om een story line te schrijven voor een
aanstaande campagne. Je storyline wordt gebruikt om tot een storybord te komen
voor een campagne video van 30 seconden. Schrijf de storyline op basis van
onderstaande concept idee.

##Conceptidee

Het idee is om een campagne video te maken voor aankomend EK 2024 in Duitsland.
We refereren naar het EK 1988, eveneens in Duitsland. We zien hoe kleine jongens als
Frenkie de Jong, Virgil van Dijk en Justin Bijlow als jong spelertje proberen hun helden
na te spelen op het voetbalveld.

##Criteria

/ Schrijf het storyline zo concreet mogelijk

/ Begin met een duidelijk begin, waar de drie jongens wakker worden en met een bal
gaan spelen

/ Eindig met een duidelijk einde, waar de drie jongens de finale hebben gekeken en
hebben gezien hoe hun helden Europees kampioen zijn geworden. Ze gaan nu hun
favoriete spelers nadoen.

/ Geef de kijker een euforisch gevoel mee, je ziet vervolgens echte beelden dat de
kleine jongens nu zelf dragende spelers in het Nederlands elftal zijn die hun dromen
waarmaken

##Output

/ Geef je output in tabelvorm

/ Geef een kolom aan met de seconden

/ Geef een kolom met het visuele beeld

/ Geef een kolom met de verhaallijn per beeld

19-11-2024

(&) ChatGPT

ChatGPT
Hieronder vind je een gedetailleerde storyline voor de campagnevideo, geinspireerd
op het conceptidee en voldoend aan de gestelde criteria. De storyline is opgedeeld in

seconden, met voor elk segment een beschrijving van het visuele beeld en de

bijbehorende verhaallijn.

n van iconische

naar buiten, elk met

nspireerd door de overwinning, bo

momenten van de finale na.
s tot huidige zijn uitge:
ren. Ni
Deze storyline geeft een krachtig beeld van dromen, inspiratie en de reis naar het

bereiken van die dromen, t aansluit bij de emotie van het EK voetbal en de

persoonlijke groei van de spelers.

© All rights reserved.



Data SAPd

19-1-2024 © All rights reserved.



19-11-2024

_zapier Product v  Solutions v Resources & Support v

= Central #review

Work hand in hand

with Al bots

Zapier Central is an experimental Al
workspace where you can teach bots to

work across 6,000+ apps.

Try Central today

Pricing

O Contact Sales My Zaps °

Could you please sort my
customers by order value?

R

i
_ Sure! Here's the list:
Name Order value Email
Alice $453 alice@sl

Oops, Julia's order is overdue.

Let's send an apology.

Good idea. Here's a draft—any
changes before | send it?

© All rights reserved.



& Zapher Central x u (2) Wade Foster | Linkedin x ™ Drafts - andy berman@zap x & Inside OpenAl | Logan Kipat: X +

4 ; 23 chromewebstore.google.com/detail/zapier-centralfjicmyl hidmgbhheahj bgfdbn o B = "} ¢ °
— chrome web store Discover Extensions Themes Q Search extensions and themes : HH @

m i Chrome
JB_ Zapier Central Remave from ¢

Extension Tools 7 users

* Central
Google Chrome Extension
i &
B
o —

Overview

Take personalized Al bots anywhere you go in your browser s¢ you can get more done

This Chrome extension gives you the power of ChatGPT combined with the ability to take action in the apps you use without leaving the browser
tab you're viewing.

- Chat with any web page
- Summarize, translate, and transform page content

- Take action in 6,000+ apps like Gocgle Sheets, Slack, and Shopify

~ Use Cases ~

mofr:

19-11-2024 © Allrights reserved.
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- Gen Al is géén nieuwe tool.
Het herdefinieert je
operationele bedrijfsvoering.




General News - 27 Feb 2024

Klarna Al assistant handles two-thirds
of customer service chatsinits first
month

I would like to extend the
upcoming payment,
can you help me?

Can you help me make sense
of this refund?

Returns -$60.00

New total $22.00

Paid to Klarna $60.00

Refund sent on Feb 11

Klarna

19-11-2024 © All rights reserved.



De cijfers

2.9m

gesprekken gevoerd. Dat
is 66% van alle
gesprekken van de
customer service.

19-11-2024

700

Vergelijkbaar aan het
werk van 700 full-
timers.

2

De oplostijd van 11
minuten
teruggebracht naar 2.

© All rights reserved.



: : G | (@) ba | TeC h About Careers Blogs

Walmart is building a GenAl-
powered shopping assistant

Staff writer f X in @ D
June 6, 2024 | 2 min read
&

19-11-2024 © All rights reserved.



SIEMENS ™ Contact @) English

Products & Services Industries Company Search for... Q
@ > Company » Press
[ Press Release 05 February 2024  Digital Industries ~ Nuremberg <

Generative artificial intelligence takes Siemens’
predictive maintenance solution to the next level

= Enhancing proven machine learning capabilities with generative Al creates a robust, comprehensive predictive maintenance solution that leverages the strengths of
both.

= Using a conversational user interface, manufacturers can take proactive actions easily, saving both time and resources.

= New generative Al functionality in Senseye Predictive Maintenance makes predictive maintenance conversational.

Siemens is releasing a new generative artificial intelligence (Al) functionality into its predictive maintenance
solution — Senseye Predictive Maintenance. This advance makes predictive maintenance more conversational
and intuitive. Through this new release of Senseye Predictive Maintenance with generative Al functionality,

19-11-2024 © All rights reserved.



Deloitte. Services v  Industries v  Insights v  Careers v e

Press releases
Sub

Deloitte Launches New Generative Al-powered
Solution on RelativityOne and Relativity Server to Help
Organizations Accelerate Document Review, Employee
Conduct Investigations, PII Identification and
Compliance Activities

0 00 0 OO

NEW YORK, Jan. 22, 2024 — Building on Deloitte and Relativity’s existing 10-year
strategic alliance, Deloitte has developed a new customizable Generative
Artificial Intelligence (Al) solution - NavigAiteTM for use on RelativityOne and
Relativity Server to help organizations accelerate a wide range of document-
oriented activities, including: document summarization; responsiveness,
privilege, and personally identifiable information (PIl) calls; and initial contract
review.

Contact

Christine Oh
Public Relations
Deloitte & Touche LLP
+1 561 962 7693

NavigAite works with large language models (LLM) that have an application
program interface (API). It can be configured to work with organizations' existing
in-house LLMs or on a Deloitte-provided model. NavigAite can help users
securely automate document review across as many as 95 languages to help
increase review velocity and reduce human review effort, which may help
organlzatlons create cost efficiencies. Efficient integration with Relativity allows

At L a N e~ 0 _taaod WL Nt 0 .V _ .2 ______._2

Shelley Pfaendler
Public Relations
Deloitte Services LP
+1 267 625 1962

19-11-2024 © All rights reserved.



THE FUTURE OF SUPPLY-CHAIN MANAGEMENT

Kraft Heinz is using Al to make more autonomous
supply-chain decisions

John Kell Aug 27,2024, 6:03 PM CEST * Share [ Save

19-1-2024 © All rights reserved.
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\"L N BC N Ews NBC to use Al-generated version of Al Michaels' voice during Summer Olympics SHARE & SAVE — f X

PARIS 2024

NBC to use Al-generated version of Al
Michaels' voice during Summer Olympics

“Your Daily Olympic Recap on Peacock” will feature narration from a “high-quality A.L re-

creation” of the legendary sports broadcaster's speaking voice.

19-11-2024 © All rights reserved.



= Q GOT ATIP? ][Ol[gil)()()( NEWSLETTERS SUBSCRIBE

REPORTER
NEWS FILM TV AWARDS LIFESTYLE BUSINESS GLOBAL  VIDEO MUSIC  CHARTS LISTS

HOME > BUSINESS > DIGITAL

Toys R Us Debuts First Video Ad Using Sora,
OpenAls Text-to-Video Tool

The spot, which is garnering mixed reviews online, tells the brand's origin story via the highly anticipated tool
from the company behind ChatGPT.

BY KEVIN DOLAK JUNE 26, 2024 10:36AM

An Al version of Toys 'R' Us founder Charles Lazarus in the first-ever brand video created with OpenAl's Sora technology, in

19-11-2024 © All rights reserved.



Personal Finance Business Economy Engage v m

atest News *“* Market Live @& cNBC-TVIS Edge Assembly Elections 2024

Amazon CEO Andy Jassy says Gen Al
saved $260 million and 4,500 developer
years

Amazon CEO Andy Jassy highlighted how the company's Gen Al

assistant, Amazon Q, has revolutionised software development. The

''''''''''''''''''''''''''''''' tool significantly reduced Java upgrade time from 50 days to hours,
---------------------------------------- saving 4,500 developer-years and generating $260 million in

efficiency gains.

ORWARD Your real-time CNBCTV18.COM
X market dashboard
»
________________________________________ _ -
/: ”.A
19-11-2024
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‘The list goes on, and on, and on’

>
accenture
&
— AT&T
S DOORDASH

| shopify
2Z200Mm

19-11-2024

Rapportages

Klantenservice

Development

Analytics

Samenvatten

© Allrights reserve
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Every business has the

- opportunity to disrupt

and tace the risk of
being disrupted







|




Goed om te weten

&

Je eigen Je moet tijd Gen Al datais Je baan blijft
creativiteit is key investeren biased behouden*

19-1-2024 © All rights reserved.
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Market Research

/ Consumer behavior analysis

/ Sentiment analysis

/ Market segmentation and targeting
/ Trend identification

Competitive Analysis

/ Competitor benchmarking

/ SWOT analysis

/ Pricing strategy analysis

/ Product feature comparison

Strategy Development

/ Marketing mix modeling

/ Campaign strategy development

/ Budget allocation and ROI forecasting
/ Brand positioning and messaging

Content Creation

/ Blog post and article writing

/ Video content scripting and production
/ Infographic and visual content creation
/ Social, web and email content creation

SEO and SEM

/ On-page, off-page SEO optimization
/ Keyword analysis and strategy

/ Pay-per-click campaign
management

/ Link building strategy

Social Media Marketing

/ Social media strategy, calendar planning

/ Audience engagement analysis
/ Influencer partnership management
/ Reputation management

Email Marketing

/Email campaign design and automation
/ Segmentation and personalization

/ A/B testing for emails

/ Performance analysis and optimization

Advertising

/ Ad creation and testing

|/ Target audience identification for
ads

/ Media buying and planning

/ Ad performance analysis

Public Relations

/ Press release drafting and distribution
/ Media outreach, relationship mgmt

/ Crisis management planning

/ Event promotion and management

Sales Enablement

/ Sales collateral creation

/ Lead scoring and prioritization
/ Integration with CRM systems
/ Sales performance analytics

Customer Relationship Management

/ Customer segmentation

/ Customer journey mapping

/ Personalized marketing campaigns
/ Loyalty program management

Analytics and Reporting

/ Dashboard creation

/ Data visualization

/ Campaign effectiveness analysis

/ Market insights and forecast reporting

Regulatory Compliance and Data Privacy

/ Data protection regulations
/ Privacy policy enforcement
/ Compliance tracking and reporting

Integration and Automation

/ APl integrations with marketing tools
/ Workflow automation across tools
/ Real-time data syncing

User Experience and Interface

/ Website and app usability testing
/ Conversion rate optimization
/ A/B testing for UI/UX

© All rights reserved.



Het werk van een kenniswerker

Reporting Research

Measuring Planning

Executing Content

19-1-2024 © Allrightsreserve
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Invioed van Al op de werkvloer

98% 40% 75%

CEO’s wereldwijd zijn het \Van alle werkuren kan Drie op de vier
eens dat Al foundation worden beinvloed door kenniswerkers gebruiken
models een belangrijke rol grote taalmodellen nu Al op het werk
zullen spelenin de (LLM’s) zoals GPT-4

strategieén van hun
organisaties in de
komende S tot b jaar.

19-1-2024 Bron: 2024 Work Trend Index Annual Report from Microsoft and LinkedIn © All rights reserved.



Invioed van Al op de werkvloer

66%

zeqgt dat ze niemand
zonder Al-vaardigheden
zouden aannemen

19-11-2024

71%

zeqgt dat ze liever een
minder ervaren kandidaat

met Al-vaardigheden
aannemen dan een meer
ervaren kandidaat zonder

Bron: 2024 Work Trend Index Annual Report from Microsoft and LinkedIn

/7%

zeqgt dat talent in de
vroege dagen van de
carriere met Al meer
verantwoordelijkheden
zal krijgen

© All rights reserved.



BYOAI Is Not Just for Gen Z

Employees across every age group are bringing their own Al tools to work.

GenZ
(18-28)

BOOPHOD

09860000 %
BHYDEBIOBE
lalFclGlelclely)
B@BIDHICOE
OOERIDDVEDB

85%

Millennials
(29-43)

GOOYHOD
CIS S SHUACINCE

Gen X
(44-57)

BOOPHOD
CISESIAUICHET

Boomers+
(58+)

GOOPHOD
GIS A GFACINCE
800 HIIOBG
GOLPHEOBOD
BBIPOGOROB
GISIoISINISASICE;
2DEIBVIPVBHIO
DPODRIVDE
JODODVBIDD
DlC ISl G H )

73%

Share of survey respondents who are using Al tools at work not provided by their organization

2024 Work Trend Index Annual Report

Survey question:
from Microsoft and LinkedIn

Are the generative artificial intelligence (Al) tools you use at work provided by your organization?

Bron: 2024 Work Trend Index Annual Report from Microsoft and LinkedIn

19-11-2024 © Allrights reserved.



“The average employee spends 607
of their time communicating”

h S b
7 (- L

Emails

101 /J

DOCUm
SDreadsheets Preg
eﬂfaﬁes

——

19-11-2024 Bron: 2024 Work Trend Index Annual Report from Microsoft and LinkedIn © All rights reserved.



Al in
functiegroepen

Wanneer kunnen taken door Al worden
uitgevoerd?

> Is het data-gedreven?
> Is het repetitief?
> Is het voorspellend?

> Is het generatief?

19-11-2024

Functiegroepen met de hoogste blootstelling
(automatisering en augmentatie)

Supply Chain
Legal

Marketing

HR

Operations
Customer Sales
Finance

[T/Technology |

40% 60% 80% 100%

B Automation Augmentation

Lower Potential Non-Language Task

© All rights reserved.



Humans+Machines

Al voor marketing is als de drukpers voor auteurs.
Het verving de schrijver niet; het vergrootte hun bereik.

“tl O
Al genereert. De mens selecteert.
Al analyseert. De mens vindt inzichten.
Al doet suggesties. De mens verfijnt.
Al doet testen. De mens leert.

De toekomst is gunstig voor degenen die Al de juiste vragen
stellen, niet voor degenen die met de antwoorden concurreren.

19-11-2024 © All rights reserved.



The Tuture /s
human * machine
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Bloomberg the Company & Its Products v | Bloomberg Terminal Demo Request | ™™ Bloomberg Anywhere Remote Login | Bloomberg Customer Support

Bloomberg Signin Q

Markets v Economics Industries Tech Politics Businessweek Opinion More Vv Europe Edition v

The Al Race: OpenAl's GPT-40 | DOJ Scrutiny | Why Al Is So Expensive | Chip Arms Race | Startups to Watch

Technology JPMorgan Says Every New Hire Will
Get Training for Al

®|ncoming asset-and wealth-management staff to get instruction
m Al has saved the division time, helped grow revenue: Erdoes

19-11-2024 © All rights reserved.



Stop asking /7
Start shaping *how’

19-11-2024






Begin klein

Experimenteer met Al-
tools

gl

Pak laaghangend fruit en
richt je op de toekomst

19-11-2024

®

Investeer in mensen, tools
en je organisatie

Maak je data-
landschap Al ready

Zoek waar Al je kan
ondersteunen in taken

Stel richtlijnen en vangrails
op

© All rights reserved.



De vier bouwstenen

Het Al model die je
gebruikt om gegevens
te analyseren, patronen
te herkennen en
voorspellingen te doen.

Dit is de specifieke
expertise of kennis die
jij of je organisatie
heeft over een bepaald
vakgebied.

De technologie en
infrastructuur die nodig
is om de Al-oplossing te
laten werken. Dit omvat

integraties met
systemen, documenten
of databases.

De manier waarop
gebruikers jouw Al-
oplossing gebruiken.
Het kan een app, een
website, of een
dashboard zijn.

19-11-2024 © Allrights reserved.



De Al-Waardepropositie Matrix

\ J Hoge waarde Hoge waarde
Hoge haalbaarheid Lage haalbaarheid
Adopteren
Overwegen Vermijden
’@ Lage waarde Lage waarde y4
%qm; Hoge haalbaarheid Lage haalbaarheid ZZ

19-1-2024 © All rights reserved.



Jouw Al-oplossing

Gebruik van
Al chatbots

Voor eenvoudige taken
zoals het automatiseren
van veelgestelde vragen,
klantenservice of interne

ondersteuning.

19-11-2024

Tools die complexe taken

ondersteunen en werken

binnen bestaande processen.

Gebruik van
Custom Al

Op maat gemaakte Al-
oplossingen gebaseerd op
unieke data van de
organisatie, ontwikkeld voor

specifieke strategische doelen.

© All rights reserved.



: you don’t become Al
- mer gent, you become
" Jess valuable over time
and in the end /ess

33




De Al toekomst van OpenAl

Chatbots, Al die vragen beantwoord. Die ons helpt.

Reaseners, Al die denkt. Al die problemen oplost. Als een mens.

Agents, Al die handelt. Al die beslissingen neemt. Al die uitvoert.

Innovators, Al die creéert. Al die innovatie stimuleert.

Organizations, Al die het werk van een organisatie doet.

19-11-2024 © Allrights reserved.



Q @

BTC $56,525.00 -0.10%

Reading

~ | What’s Ahead for OpenAl?
Project Strawberry, Orion, and
GPT Next

19-11-2024

ETH $2,386.39 -1.05%

(= EMERGE

NEWS  NEWS EXPLORER  NEWSLETTER

Nz .

PARTNER WITH US >

BNB $502.99 0.77% SOL $132.62 2.63% USDC $1.00 -0.04% XRP $0.551225 -0.13% STE >

@ + News » Artificial Intelligence

What'’s Ahead for OpenAl?
Project Strawberry, Orion,
and GPT Next

What we know about the secretive Al projects pushing the limits
of what OpenAl can do.

- O Sep 4, 2024
d’, By Jose Antonio Lanz ® 5 min read

AD

AD

© All rights reserved.
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Kosten van Al daalt drastisch

$36,- per
1M tokens
$14,- per
1M tokens
$7.- per
M tokens $4,- per
M tokens
$0.25 per
1M tokens
Mar'23 Nov'23 May'24 Aug24 Okt'24

19-11-2024 © All rights reserved.



Terwijl het kennisniveau stijgt

Competition Math Competition Code PhD-Level Science Questions
(AIME 2024) (Codeforces) (GPQA Diamond)
100 - 100 - 100 -
89.0
833 783  78.0
80 A 80 - 80 A ' '
3 60 A % 60 A > 60 -
i = &
3 S 3
& 40 - Q 40 - 8 40 A
20 A 20 A 20 -
0 - 0 - 0 -
gpt4o ol ol gpt4o ol ol gpt4o ol ol expert
preview preview preview human
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Fastfood PhD-level

. ChatGPT

€20,00

“People don’t talk about this
absurdity enough.”

19-11-2024 © All rights reserved.



don’t die.
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ANTHROP\C Claude v Research Company Careers News

Announcements

Introducing computer use, a new
Claude 3.5 Sonnet, and Claude 3.5

= Microsoft | Official Microsoft Blog Our Company ~  News and Stories ~  Press Tools »  Source All Microsoft Search O Cart @
New autonomous agents scale your team like
never before
Oct 21,2024 | Jared Spataro - CMO, Al at Work
e
0 <
& Copilot Studio
) Agents
. ® W,Ww
' ol = po—
@ customer Sevice Agent Serena Davis Serena Davit
© Marketing Agent Serena Davis Serena Davit

s \
\ © Product Help Agent Serena Davis Serena Davit

@ asrerep Lucine Homs Lucine Hom
o "] @ Case Resoluion — o—
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Type a message to send to Claude to control the computer...

19-11-2024 © All rights reserved.
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ne future ot your
business is Al or
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03.
What’
hext?

Welkom in de Al race

© All rights reserved.




Moore’s Law

De observatie dat elke twee jaar de
computers krachtiger en sneller worden,
terwijl de kosten dalen.

Door deze ontwikkeling werden onze
desktops, laptops, telefoons krachtiger,
efficiénter en betaalbaarder.

19-11-2024
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Scaling Law

De observatie dat Al-modellen nagenoeqg
exponentieel verbeteren. Dit komt onder andere
door:

©)

Meer data: Hoe meer trainingsdata, hoe beter
het model patronen kan herkennen en betere
voorspellingen doet.

Meer parameters: Hoe meer parameters een
model heeft, hoe complexer het kan zijn en
hoe beter het kan presteren op ingewikkelde
taken.

Meer rekenkracht: Voor het trainen van grote
Al-modellen is veel rekenkracht nodig.
Naarmate de rekenkracht toeneemt, kunnen
complexere modellen worden getraind in een
kortere tijd.

19-11-2024
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Compute-intensive models by domain and publication date

Z EPOCH Al

Training compute (FLOP) ® Language @ Multimodal © Speech @ Games Drawing @ Biology @ Vision
@
Gemini UItra/
a ©
1025 » GPT'4 .
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Training Compute of Notable Machine Learning Systems Over Time Z EPOCH

Training compute (FLOP)
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Have You Seen This Al Avocado
Chair?
DALL-E Generates Images of Almost Anything from Text

3 Travis Tang - Follow

Published in Towards Data Science - 4 minread - Jan7,2021

120 Q- ®

1

~

An avocado armchair generated by DALL-E. Image by OpenAl [1]






Model

OOMs

Intelligence

Unhobbling

Counting the OOMs

GPT-2 GPT-3 GPT-4 2027
(2019) (2020) (2023)
0 1 2 3 5 6 7 8 9 10 11
i i i i i i i i ) - N .k N N i i # N N ‘
Preschooler Elementary Smart Automated Al
Schooler High Schooler Researcher/Engineer?

I———%

Base

Chatbot

Agent

SITUATIONAL AWARENESS | Leopold Aschenbrenner

Summary of coun ting the OOM:ss.
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lllustrative Example: The Evolution of Al in Copywriting

As Al is further integrated into marketing, categories like copywriting will morph from a tool to an
agent to an automated team

Autonomous

Marketing Agent Marketing Team

Hit sales goals by optimizing
copy across all channels
and formats

Publish and optimize
performance of copy

>
Action [ Copy } Images

Create copy for use

Website

AN

Ads

Y
AL

Ul Email/Lead Gen




lllustrative Example: The Evolution of Al in Copywriting

As Al is further integrated into marketing, categories like copywriting will morph from a tool to an
agent to an automated team

Autonomous

Marketing Agent Marketing Team

Hit sales goals by optimizing
copy across all channels
and formats

Publish and optimize

Create copy for use performance of copy

"
l Copy Website
: 7
( )
Action [ Copy } Images Ads
\_ <
( )
Ul Email/Lead Gen
J

Level 1 Level & Level b



Buila foday tor the
Al of the fu
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Recap

V Al democratiseert mogelijkheden voor iedereen
V (Gen) Al is geen tool, maar een complete shift
V Kosten van intelligentie gaan naar €0,-

V Welkom in de Age of ‘Intelligence-0On-Demand
V Het einde van de kenniseconomie(?)

V One can do the job of many

V Start vandaag met het bouwen van de Al van de toekomst

19-11-2024
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The future happened
a few days
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ne future belongs to
those who innovate.

o
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TECH

Sam Altman wants to raise up to $7 trillion.
That's, uh, a lot of dough.

Katie Notopoulos Feb 9,2024, 8:29 PM CET ™ Share [ Save

W\

Sam Altman is looking to raise $5-7 trillion for the future of chip building. Jack Guez/AFP via Getty Images

19-11-2024
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HELP DESK

Your Data and Privacy

Tech in Your Life

2 / Tech / Reviews / Science / Entertainment / More -

@he Washington Post

Democracy Dies in Darkness

Future of Work

Internet Access

Slack under attack over sneaky Al

1 comment

What's New

Ethical Issues

1I0CIRIER

Ask a Question

Your Instagrams are training Al. There’s
little you can do about it.

The new Meta Al chatbot and image generators are just the latest examples of how Big Tech is taking your
conversations, photos or documents to teach their Al.
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@
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Analysis by Geoffrey A. Fowler

Published September 8, 2023 at 6:00 a.m. EDT
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